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Acompass and trail map can be very useful, but what if your members 
and subscribers are more familiar with iPhone applications? 
The dynamic landscape of 21st-century 
publishing technology can seem 

insurmountable. More and more, scholarly and 
professional organizations are fi nding their direction 
and successfully implementing Web 2.0 technologies, 
including blogs, social networking, and collaboration. 
The following selections summarize presentations from 
the session Forging a New Trail with a Web 2.0 Compass: 
Successfully Utilizing Technology to Gain and Retain 
Members and Subscribers, part of the Allen Press seminar 
A Publisher’s Survival Guide: Best Practices for Survival in 
Severe Economic Conditions, that was held April 2, 2009, at 
the National Press Club in Washington, DC.

ASHA Explores Web 2.0

Will Fisher, Director of Web Content 
Management for the American Speech-
Language-Hearing Association (ASHA)

In today’s challenging economic times, 
organizations are faced with fi nding new 
and cost-eff ective ways to gain, retain, 
and engage members and subscribers. One 
way the American Speech-Language-Hearing 
Association (ASHA) has found to be eff ective is 
through the use of social media tools such as RSS, 
podcasting, Twitter, LinkedIn, and Facebook. The value in 
utilizing these tools is that they are free or low cost, there are 
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Benefi ts of society membership and 
seminar attendance vary widely, but 
networking, education, and continuing 
education credit are often important 
aspects. Technology continues to change 
the face of publishing as consumers 
change their preferred delivery methods, 
and it is important to stay abreast of new 
and emerging trends—even if you aren’t 
sure you want to implement them.

Our recent seminar, A Publisher’s Survival 
Guide: Best Practices for Survival in Severe 
Economic Conditions, was held April 2 in 
Washington, DC. Topics ran the gamut 
from cost-saving strategies to successfully 
using Web 2.0 technologies to video’s 
place in scholarly publishing. In case 
you missed the seminar, we’ve posted 
the program, presentations, speaker 

biographies, and more at http://seminar.
allenpress.com.

This issue’s feature recaps Forging a New 
Trail with a Web 2.0 Compass: Successfully 
Utilizing Technology to Gain and Retain 
Members and Subscribers. You may be 
surprised, mystifi ed, or delighted to read 
about societies and scientists that use 
social media platforms you have already 
joined, perhaps intending to reconnect 
with friends and relatives. Is it ever a bad 
idea to go where your audience is already 
congregating?

Congratulations are in order as the Special 
Libraries Association (SLA) celebrates 
its centennial anniversary this year. As 
part of the festivities, the Biomedical 
and Life Sciences Division (DBIO) of the 

SLA polled its members regarding the 
most infl uential journals in biology and 
medicine over the past 100 years. We 
congratulate all those whose publications 
made the list and are delighted to see 
a number of publications we work with 
included. Additional information can be 
found in this issue’s Best Practices section.

We are always interested in hearing your 
feedback about the newsletter and ideas 
you have for future articles. Please e-mail 
comments, suggestions, or ideas to 
frontmatter@allenpress.com.

from the editor Anna Jester, Marketing

New and Well-Established Trails

FrontMatter is printed by Allen Press on 
Opus Matte, 70 lb. text paper to minimize 
the environmental impact. It is a house-
stock paper also available to customers for 
use in the printing of their publications. The 
paper is manufactured using mixed sources 
from well-managed forests, controlled 
sources, and recycled wood or fi ber. 

Products with an FSC (Forest Stewardship 
Council) label support reuse of forest 
resources and are created in accordance 
with FSC standards using postconsumer 
recycled wood or fi ber. FSC is an 
international, nonprofi t association whose 
membership comprises environmental 
and social groups and progressive 
forestry and wood retail companies 
working in partnership to improve forest 
management worldwide.
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“Chances are your 
members and 

audience are using 
many of the tools 

already.”

low barriers and low risk to entry, they provide 
a wide audience reach, and chances are your 
members and audience are using many of the 
tools already.

RSS (Really Simple Syndication) is a type of web 
feed format used to publish frequently updated 
content such as blog entries and news headlines 
in a standardized format. Readers subscribe to the 
feeds with a feed reader (Google Reader, Yahoo, 
Microsoft Outlook, etc.), and when content on a 
website is updated, the new content is “pushed” 
to the subscriber’s feed reader. There are no costs 
to generate an RSS feed, and if the feed is picked 
up by the major news aggregators, the reach 
of your message is greatly extended. RSS feeds 
generally provide good analytics data so you can 
tell what content people are going to get from 
your feed and where they are coming from.

Podcasting (a method of publishing audio files 
to the Internet for playback on mobile devices 
and personal computers) has allowed ASHA 
to take articles from our magazine or journals 
and extend the conversation by publishing 
audio interviews with the authors or other 
subject matter experts. In a recent example, 
two podcasts were produced based on a journal 
article that dealt with language delays in young 
children. One podcast was targeted at parents 
and offered expert advice, and the second 
podcast was targeted at speech-language 
pathologists and discussed the research behind 
the journal article. Podcasts can be monetized 
with advertising or sponsorship, but they can 
be costly to produce and require some technical 
knowledge if done in-house.

Twitter is a free social networking and micro-
blogging service that allows users to send and 
read other users’ updates or “tweets.” ASHA uses 
Twitter to highlight information on the website 
in the form of press releases, The ASHA Leader 
stories, and other items of interest. Setting up 
an account on Twitter is free, and it is very easy 
to post updates. Twitter allows for two-way 
communication, and many organizations use it 
as an additional customer service channel. It can 
take a while to build up a following on Twitter, 
and no demographic data are available on your 
followers.

LinkedIn is a business-oriented social networking 
site used mainly for professional networking. 
ASHA has created a group on LinkedIn for ASHA 
members only that identifies them as ASHA 
members and serves as proof of their ASHA 
credentials. Starting a group on LinkedIn is free, 
it provides members a place to network, and it 
can be promoted as a member benefit. However, 
it can be time-consuming to manage and there is 
no easy access to member data.

Facebook is a free social networking website 
where users can join networks organized by city, 
workplace, school, and region to connect with 
other people. ASHA created a page on Facebook 
to promote news and events to both members 
and the public. In just eight months, almost 
12,000 people have become “fans” of ASHA and 
are actively engaging on the page through wall 
postings and discussions. Setting up a page on 
Facebook for your organization is free and takes 
about 15 minutes to get started. Facebook has a 
wide reach, and chances are good that many of 
your members are already on Facebook. If you 
think Facebook is primarily used by college kids, 
you are partially right. The 18–24 demographic 
still accounts for over 50% of Facebook users, 
but keep in mind that a recent study found that 
in the second half of 2008, the 35–54 year old 
demographic experienced a 276.4% growth rate 
and the 55+ demographic had a 194.3% growth 
rate.

If your organization does not already have a 
presence on at least one of the sites, what are 
you waiting for? It takes less than 30 minutes to 
sign up and as little as an hour or two a month to 
maintain. The results will surprise you—and your 
members might even thank you.   

Embracing Web 2.0 at CABI—Innovation 
on a Shoestring

Andrea Powell, Executive Director for 
Publishing, CABI

CABI has been abstracting and indexing the 
world’s agricultural research literature for nearly 
100 years, and during that time the central role 
of the Content Editor has changed dramatically. 
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“The arrival of Web 
2.0 and its toolkit 
has brought a new 
set of resources to 
the Content Editor, 
and CABI has 
embraced many 
of them into its 
workflows.”

Instead of handcrafting abstracts, the Content 
Editor’s role is now to identify new relevant 
content sources, to manage the outsourced 
production of CABI’s database, and to develop 
new ways of communicating with CABI’s 
customers around the world.

The arrival of Web 2.0 and its Toolkit has 
brought a new set of resources to the Content 
Editor, and CABI has embraced many of them 
into its workflows. This has enabled us to 
experiment with new technologies and ways 
of working that can create internal efficiencies 
as well as enhancing the service provided to 
our customers. Most Web 2.0 applications, 
such as blogging tools or social networking 
platforms, can be sourced at a very low cost, 
so a low-risk approach can be taken while 
editors become familiar with the systems. 
Some tools can eventually be used to develop 
customer-facing applications, while others 
either fall by the wayside or remain internal to 
the organization.

Some specific examples of how CABI has 
embraced Web 2.0 and has used it to add value 
to the role of the Content Editor are:

•	 The CABI Blog—Hand Picked … and Carefully 
Sorted

•	 Project Wikis
•	 Social Networking sites—the Biofuels 

Information Exchange and the CABI Sports and 
Social Club site

•	 RSS feeds and filtering tools—Project 
Grapevine

The CABI Blog was launched in 2007 as a 
way for Content Editors to demonstrate their 
subject knowledge, to link stories in the news to 
content in CABI products, and to emphasize the 
human face of the organization. Each blogger 
has a personal profile and is encouraged to 
express a professional opinion in his or her 
posts. The RSS feed now has several hundred 
subscribers, and the blogs are well indexed by 
Google, ensuring that CABI’s profile is raised 
both with customers and other interested 
parties. It can be found at http://cabiblog.
typepad.com/hand_picked/. The tool used to 
build the CABI Blog sites is Typepad.

Wiki platforms are now being used routinely 
for all internal CABI projects to improve 
communication between project teams, to 
facilitate international teamworking, to reduce 
the need to send large attachments by e-mail, 
and to ensure that project management 
processes are properly followed. We do not 
insist on CABI branding for these sites (whatever 
works for the team is allowed) and it has exposed 
many CABI staff to the concept of collaborative 
workspaces. The tool used for this is PBWiki.

CABI has used the social networking platform 
Ning to develop two sites—one internal and 
one external. Internally, the CABI Sports and 
Social Club now carries out its activities using 
a new site, which has increased international 
participation and encouraged each CABI 
office (of which there are 10) to set up its own 
group. The site is used to advertise social 
or fund-raising events, to sell secondhand 
items, or simply to exchange views. Externally, 
the Biofuels Information Exchange (http://
biofuelexperts.ning.com) was set up in response 
to a request from CABI’s Member Countries 
(numbering 45) to provide objective information 
about this controversial and political subject. A 
site manager now ensures that membership and 
postings are monitored, and the site provides 
simple access to a subset of CABI’s database and 
important reference material. It was quick and 
easy to set up, and it enabled a rapid response to 
an emerging hot topic.

Finally, CABI’s Editors are now able to monitor 
content on the Internet by using an RSS filtering 
system called Grapevine, which has been built 
on the Google Reader platform. This allows 
individual editors to identify their interests and 
to keep abreast of important developments in 
their field—a crucial requirement.

In summary, CABI has imported a number of 
Web 2.0 tools without having to make a massive 
investment in technology or IT infrastructure 
(we also regularly post videos on YouTube, 
and we have developed some Google Maps 
applications). A key success factor has been 
having enthusiastic staff members who can 
become leading innovators who can develop 
such resources for their colleagues.  
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Scientists and Web 2.0

Eva Amsen, University of Toronto; 
Editor-in-Chief of Hypothesis

Modern day research can’t do without the 
Internet. People use it to e-mail colleagues, look 
for articles, submit manuscripts, and search 
databases. But in recent years the Web has also 
become a distraction from work. The image of 
the Web as a frivolous time waster is one reason 
that researchers may be hesitant to adopt Web 
2.0 tools in their daily workflow, but that is not 
the only obstacle in getting scientists to become 
more active online. In general, many people use 
the Web only passively, without commenting 
on blogs or editing Wikis. And when it comes 
to discussing research, there are some extra 
hurdles. If you leave a comment on a published 
article, the author may very well be your next 
peer reviewer, so you don’t want to be too 
critical. There is also a fear of being scooped. 
What if you accidentally give too much away 
online?

Another major factor that makes scientists 
reluctant to join a social network, blog, or 
comment on research articles is simply that 
there is no incentive to do so. There are 
certainly scientists who are very active online, 
but this small group of people is doing that 
in their spare time. There is no professional 
benefit to leaving a comment on a research 
article. The same is true for science blogging. 
Science blogs make for an entertaining read, 
and they’re fun to write, but blogging is not 
for everyone. Arguments in favor of scientists 
blogging often mention that it makes for 
good outreach or improves the overall image 
of blogging, but it is of no direct professional 
benefit to the blogger. Scientists who blog 
are often people who already like writing or 
want to improve their communication skills. A 
modest but growing number of scientists now 
also use Twitter. It takes very little time to use 
Twitter, but the fleeting nature of the site does 
not appeal to everyone. Twitter is like standing 
in a crowded room; you might pick up on an 
interesting conversation, but you have to go in 
there knowing that you won’t be able to follow 
what everyone is saying.

Maybe scientists don’t want to talk openly about 
science online, but they can still use online 
social networking sites. In fact, scientists already 
have offline social networks: They are part of a 
department, and they know people in their field 
all over the world thanks to conferences and peer 
review. It seems like a good idea to move those 
networks online, and indeed there are many 
online social networking sites for scientists—too 
many. Networks become scattered rather than 
organized because there is currently no default 
social networking site for scientists where 
everyone is connected. Some are more popular 
than others, though, and this may change once 
one network reaches a critical mass.

Other sites are meant to share your library of 
papers with your peers. But sharing what you’re 
reading is not important if all you need is a tool to 
cite references into a manuscript. Many scientists 
swear by the citation manager they are currently 
using and will not easily switch to a new 
tool. A social reference manager 
will only catch on if it can 
also make writing 
papers a lot 
easier and 
if enough 
people use it 
that it becomes 
a default tool.

Altogether, there 
are a number of 
reasons why scientists 
are not eager to 
adopt Web 2.0 tools: 
the frivolous image, a 
reluctance to use new 
tools, a lack of time, a 
lack of incentive, and the 
fear of negative effects on 
their career. Before 
promoting the use of 
Web 2.0 tools or sites by 
scientists, you should ask 
whether it is really beneficial. Does it 
save time? Does it make work easier? Can 
it be used passively (without the need to 
contribute)? If it does, it may catch on, but this 
is a tough audience!   

“Before promoting 
the use of Web 

2.0 tools or sites 
by scientists, 

you should ask 
whether it’s really 

beneficial.”
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Journal of Mammalogy Honored

best practices Karen Ridgway, Publishing

In honor of the centennial anniversary 
of the Special Libraries Association, 
the SLA’s BioMedical and Life Sciences 
Division decided to create a list of the 
100 most infl uential journals in biology 
and medicine over the past 100 years. 
Members were asked to nominate and 
vote for the journals that would appear on 
the list.

The Journal of Mammalogy (JoM) was 
selected as one of these 100 most 
infl uential journals. Co-published by the 
American Society of Mammalogists (ASM) 
and Allen Press, JoM has been printed at 
Allen Press since 1957. In 2000, Allen Press 
began providing publishing services for 
both JoM and Mammalian Species, another 
ASM publication.

Formed in 1919, ASM is 
devoted to promoting 
the interests and study 
of mammals throughout 
the world. The Journal of 
Mammalogy celebrates its 
90th volume this year. It 
has maintained a high-
quality, peer-reviewed 
presentation of research, 
educational tools, and 
conservation that is 
communicated to 
anyone interested 
in the well-being 
of rats, bats, 
cats, and all the 
mammals of the 

world, from scientists studying changes in 
habitats to the general public who might 
wonder how squirrels fl y.

ASM reaches out to scientists and 
practitioners worldwide by inviting them to 
submit their research to be printed in the 
peer-reviewed journal, by monitoring and 
commenting on legislative initiatives, and 
by providing a forum for sharing research 
and ideas through their annual meetings.

Due to their commitment to study and 
protect a variety of critters, the leadership 
of ASM has always been interested in 
pursuing the most eff ective and effi  cient 
means of communication. They were early 
adapters of digital technology as a way to 
enhance information delivery through the 

use of a dedicated journal website 
and open-access options 
for authors.

In addition to the Journal 
of Mammalogy, Allen Press 
is delighted that several of 
our other society partners 
are included in the 100 
most infl uential journals 
in biology and medicine 
over the past 100 years.  
Combined, we have worked 
with these journals for 
nearly 130 years, providing 
a variety of services 
including printing, 
composition, and online 
publishing.

Congratulations to:

• Journal of Paleontology is currently in its 
83rd volume.

• Ecology is celebrating its 90th year of 
printing.

•	 Limnology and Oceanography was 
started in 1956 and is currently printing 
its 54th volume.

•	 Archives of Pathology has been 
published for 133 years.

•	 Journal of Herpetology has been in print 
since 1966.

We are proud and honored to be a 
partner in their success and off er our 
wholehearted 
congratulations to 
all whose journals 
were selected.  

Congratulations to:

Best Practices for Publishing Journal Articles
The National Federation of Advanced Information Services (NFAIS) has released its Best 
Practices for Publishing Journal Articles.  The document was developed by a working 
group that included representatives from the publishing and library communities, and 
it provides guidelines for bibliographic policies that apply not only to article-by-article 
digital publishing, but also to the more traditional article publishing processes. NFAIS 
will circulate this document to other industry organizations for discussion and possible 
further refi nement.  
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TRANSFER Code of Practice
The UK Serials Group (UKSG) reveals that 20 publishers have now signed up for the 
TRANSFER Code of Practice. TRANSFER provides best practice guidelines and outlines 
responsibilities to ensure that journal content remains easily accessible in the event of a 
change of ownership. Although large STM publishers are among the fi rst 20 signed up, 
UKSG stresses that the guidelines are appropriate to publishers of all sizes.

TRANSFER was developed by a cross-party working group to resolve problems 
encountered by subscribers when journals move from one publisher to another.  For 
more information, see http://www.uksg.org/Transfer/Code.  

Ithaka and JSTOR, two not-for-profi t initiatives, announced 
their merger on January 25, 2009. Both organizations are 
dedicated to the dissemination of scholarly knowledge, and 
are hopeful that their merger will strengthen this goal.

Why do we need organizations like Ithaka and JSTOR, and 
what does this merger mean for the scholarly community? In 
1876 the American Library Association was formed in order 
to ensure that people would be able to access information 
through libraries. As years have gone by, the amount of 
information has continued to grow, overstocking libraries 
and making research more and more diffi  cult to conduct. 
Thanks to the growth of technology, instead of getting into 
your car, driving to a library, looking through the stacks, and 
praying that the journal you need is there, you can go to your 
computer, sit down, and type in the article or journal you 
need. And thanks to reliable initiatives such as JSTOR and 
Ithaka, you have thousands of scholarly journals to utilize for 
your research.

JSTOR was founded in 1995 by William G. Bowen, then-
president of the Andrew W. Mellon Foundation. His objective 
was to convert physical copies of journals into e-content 
that could be shared and accessed by libraries and users. 
A centralized digital archive that strives to log articles in 
perpetuity would also help libraries with spacing issues 
and reduce their overall storage costs. Researchers also 
benefi t—with an online archive, they never have to wait for 
a journal to be returned or to desperately search for a journal 
that has been misplaced or lost. JSTOR is interdisciplinary in 
scope, covering far-ranging topics such as aquatic sciences, 
geology, political science, and zoology. More than 5,200 
institutions subscribe to the 750 million articles that JSTOR 
currently hosts.

Ithaka was founded in 2003 by Kevin Gunthrie (one of the 
founding members of JSTOR) with funding from the Mellon 
Foundation. Ithaka’s mission is to benefi t higher education 
through productive uses of technologies. This goal is 
achieved by working in three major areas:

1. Researching trends so that Ithaka can help organizations 
transition into the electronic world.

2. Providing strategic services that help not-for-profi t 
projects come to fruition through carefully devised 
business models.

3. Off ering administrative support services that take care of 
time-consuming daily tasks so that projects can focus on 
their goals.

Ithaka and JSTOR began a partnership in 2008 when JSTOR 
became the permanent home for Ithaka’s incubated entity, 
Aluka (an international initiative that builds 
an online digital library of scholarly 
resources from and about Africa). 
Several founding members of 
JSTOR are also infl uential board 
members of Ithaka, and the 
two organizations share 
many of the same values 
and long-term goals. The 
new organization will 
take on the name Ithaka. 
The merger will allow them to 
pool their resources and continue 
to work together to help libraries and 
researchers accomplish research projects 
and further scholarly endeavors by utilizing 
available technology.  

         views and reviews Valerie Pierce, Publishing

JSTOR and Ithaka Merge

currently hosts.
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Acronym Soup
Acronyms abound in the printing and publishing industry. Here we defi ne some acronyms you may 
have heard, used, or planned for.

ISO, or International Organization for Standardization (http://www.iso.org), is the world’s 
largest developer and publisher of International Standards and is a network of the national 
standards institutes of 159 countries.

ISBN, the International Standard Book Number, is assigned to each edition and variation, 
except reprintings, of a book. The ISO governs the ISBN standard, and it recently 
implemented a change from the previous 10-digit format, so that all ISBNs assigned after 
January 1, 2007 have 13 digits and include a prefi x, a group identifi er, a publisher code, 
and an item number.

ISSN, the International Standard Serial Number, was adopted in 1975. It is a unique eight-
digit number that identifi es a print or electronic periodical publication. Unlike the ISBN 
code, an ISSN is associated with a periodical title and does not identify the publisher, so a 
signifi cant title change requires a new ISSN.

ISSN-L. Each ISSN is a unique identifi er for a specifi c serial or other continuing resource in a 
defi ned medium, but ISO 3297:2007 describes the linking ISSN, or ISSN-L, that provides for linking 
among the diff erent media versions of the same continuing resource. Only one ISSN-L is designated 
regardless of how many diff erent media versions of a continuing resource exist. 
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