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C rossRef’s general purpose is to promote the 
cooperative development of innovative 
technologies for scholarly publishing 
and research. The publisher association 

recently announced a new service, CrossCheck, to 
aid publishers and editors in screening submitted 
manuscripts for plagiarism. How did this initiative 
come about? Where does it fi t within CrossRef’s broader 
mission? What specifi cally is it intended to do and how 
does it work? How can publishers participate? These are the 
questions this article addresses.

CrossRef was founded in 2000 through the joint eff orts of 
a small group of prestigious STM (scientifi c, technical, and 
medical) journal publishers. At the time, publishers moving 
their journals online wanted a way to cross-link journal 
articles while avoiding the common problem of broken 
links, or “404 page not found” errors. A new infrastructure 
for persistent identifi cation of online information, the DOI 
(digital object identifi er) system, had just been introduced. 
Publishers who recognized the DOI system as their opportunity 
to create a cross-platform network joined together in a non-
profi t, independent association; CrossRef went live as the fi rst 
collaborative citation-linking network in June of 2000.

In the eight years since, CrossRef has evolved along several 
dimensions. It interlinks the publications of thousands of information 
providers and offers a variety of services. It registers 16,000 diverse content 
items each day, seven days a week. Its members include not only traditional 
academic publishers and societies, but also institutional repositories that 
house dissertations, working papers, and datasets; government offices 
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As I reflect on this issue’s Technovations 
article about the Biodiversity Heritage 
Library (BHL) Project, a consortium of 
collections, and the feature article’s 
topic CrossRef’s CrossCheck, a new 
initiative to aid publishers in verifying 
the originality of scholarly content, I am 
reminded of the words of Augustine 
Birrell, “Libraries are not made; they 
grow.” The same can easily be said of 
databases. For both the BHL Project and 
CrossCheck to accomplish all they have, 
it was imperative not only to have access 
to vast amounts of literature and data 
concerning that literature, but also to 
be able to use both in innovative ways, 
creating an entirely new use for the 
content. Both organizations are to be 
commended for wrangling vast amounts 
of data for the greater good.

One way we help our clients grow is to 
be a resource in navigating the industry. 

In our Society Membership piece, we 
discuss how Form 990, which the IRS 
requires most tax-exempt organizations 
to file, is growing from a 9-page form 
with 2 schedules to an 11-page form 
with 16 schedules. In addition to 
providing a free white paper on the IRS 
Form 990 changes for our customers, 
Allen Press will be holding our Blueprint 
for Sustainable Publications: Best 
Practices and Innovative Solutions 
Seminar October 1–3, 2008, in Lawrence, 
KS. This year we’ve expanded the scope 
of the seminar, adding a full day of 
sessions to cover broader publishing 
and association management topics. 
We hope you’ll join us for this 

informative and insightful event.
Growing your membership and subscriber 
base are additional signifi cant topics 
discussed in this issue. Continually looking 
outside your own organization for new 
members and advertising possibilities can 
make a vast diff erence in the eff ectiveness 
of your marketing campaigns.

We are always interested in hearing your 
feedback about the newsletter and ideas 
you have for future articles. Please e-mail 
comments, suggestions, or ideas to 
frontmatter@allenpress.com.  

from the editor Anna Jester, Marketing

Growth

FrontMatter is printed by Allen Press on 
Opus Matte, 70lb. text paper to minimize 
the environmental impact. It is a house-
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Products with an FSC (Forest Stewardship 
Council) label support reuse of forest 
resources and are created in accordance 
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recycled wood or fi ber. FSC is an 
international, nonprofi t association whose 
membership comprises environmental 
and social groups and progressive 
forestry and wood retail companies 
working in partnership to improve forest 
management worldwide.

810 E 10th Street  |  Lawrence, Kansas 66044  |  800/627-0326  |  www.allenpress.com

© 2008 Allen Press, Inc.   All rights reserved.

The contents of this newsletter are licensed under the Creative Commons Attribution-Noncommercial-No Derivative Works 3.0 License. 
Attribution: You must give the original author and FrontMatter credit. To view a copy of this license, visit http://creativecommons.org/
licenses/by-nc-nd/3.0/ or send a letter to Creative Commons, 171 Second St., Suite 300, San Francisco, CA  94105, USA.

Partnering with organizations to promote their interests and to achieve their goals.

FrontMatter In front of publication issues that matter



2008 no. 5  3 

feature cont. CrossCheck: Plagiarism Screening from CrossRef

“With CrossCheck, 

publishers can 

screen documents 

against billions 

of pages of open 

web content 

that iThenticate 

has crawled 

and indexed, 

in addition to 

the CrossCheck 

database itself.”

that output technical reports; and web-based 
reference environments with dynamically 
aggregated pages. It’s a complex content 
world out there, and CrossRef has become the 
first place publishers turn when they want to 
work together on new initiatives to harness 
technology for better information navigation 
and dissemination.

CrossRef’s mission, formally put, is “to enable 
easy identification and use of trustworthy 
electronic content by promoting the cooperative 
development and application of a sustainable 
infrastructure.” In 2006, the CrossRef membership 
identified plagiarism screening as a top priority 
for the academic publishing community. In 
2007, CrossRef conducted a successful pilot with 
eight publishers, and on June 19th of 2008 the 
CrossCheck service officially launched. Think of 
CrossCheck as a new way publishers can work 
together to ensure the integrity of the published 
record.

CrossCheck, powered by iThenticate, helps 
academic publishers verify the originality of 
works submitted for publication. CrossCheck 
has two parts: a database of scholarly 
publications and a web-based tool, iThenticate, 
that checks authored works against the 
database. The result is a form of computer-
assisted editing, in which the process of 
detecting textual overlap between documents 
– or otherwise verifying the originality of a 
document in the absence of any overlap – is 
largely automated. Clearly, the tool cannot, all 
on its own, identify plagiarism. A human being 
has to examine areas of overlap in context 
and use judgment to determine if intentional 
plagiarism has occurred or not.

Screening tools like CrossCheck are only effective 
if they are checking texts against a relevant, 
comprehensive database. Although there are 
several plagiarism-detection tools in use, they 
are not well suited to filtering academic content, 
simply because they do not have access to the 
relevant (often proprietary) full-text literature to 
screen against. CrossCheck overcomes this with 
a continuously growing database of archival and 
current scholarly literature text-fingerprinted for 
accurate document comparison.

As of July 2008, the CrossCheck database is 
slated to cover well over 20 million journal 
articles. With the launch in June, both publisher 
participation and the CrossCheck database are 
expected to grow rapidly.

CrossRef’s partner in this initiative, iParadigms, 
is a leading provider of web-based plagiarism 
detection services. With CrossCheck, publishers 
can screen documents against billions of 
pages of open web content that iThenticate 
has crawled and indexed, in addition to the 
CrossCheck database itself. When a document is 
submitted to the service for checking, it does not 
become part of the database. Instead, the system 
creates a digital fingerprint of the document 
based on a special set of algorithms, and that 
fingerprint is run against the vast database of 
pre-indexed content. The output of this process 
is a “matching report” that lists sources sharing 
a significant degree of textual overlap with the 
submitted text.

It’s important to note that the service will 
only help editors identify cases of verbatim 
plagiarism, along with cases that may entail 
simple word substitution or sentence addition. 
The system cannot detect subtle forms of 
plagiarism, such as paraphrasing or idea 
plagiarism, and cannot, for instance, detect 
copying of images and graphs, unless they also 
plagiarize significant textual elements such 
as captions. At the same time, the system can 
produce false positives when a portion of text 
has been legitimately duplicated; examples 
include boilerplate text, bibliographic references, 
and mathematical proofs.

CrossRef’s current priority for CrossCheck is 
to recruit as much published scholarship into 
the database as possible. Even publishers who 
decide not to integrate screening into their 
editorial processes at this time are encouraged 
to allow their content to be indexed so that 
others can check against it. To help grow public 
awareness of the initiative, a “CrossCheck 
Depositor” logo will be used by those 
contributing to the database; to help deter future 
plagiarism, “CrossCheck Deposited” tags will be 
placed on individual publications that have been 
indexed in the database.
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It’s too early to offer definitive advice to editors 
on where in the editorial process to add the 
plagiarism-checking step. For now, participating 
publishers are providing distributed access to 
the tool so that internal and external editorial 
staff can use it as they see fit. Though some may 
opt for routine checking of every submitted 
article, others will only screen submissions that a 
reviewer or editor flags. With iThenticate’s open 
API, CrossCheck is currently being integrated 
with several manuscript tracking services to 
better streamline editorial processes around 
the use of the tool. CrossRef is also working 
with leading community policy organizations 
to develop best practices to help publishers 
use CrossCheck effectively and ethically, and 
is planning a variety of research projects that 
will help the community better understand the 
issues and trends surrounding plagiarism.

CrossCheck is not just a plagiarism detection 
tool or a database, but rather a multipronged 
initiative to make plagiarism checking feasible 
for the academic publishing community. 

CrossCheck was created by publishers, for 
publishers, and its success will depend 
on the CrossRef membership joining in to 
allow their published content to play a part. 
Community interest in the initiative is high 
and the future looks promising for CrossCheck, 
another way publishers are working together 
through CrossRef to ensure the integrity of the 
published scholarly record.  

A discussion of publisher participation, content 

indexing, actual plagiarism checking, iThenticate vs. 

CrossCheck, and the role of manuscript tracking vendors 

can be found in the extended version of this article at 

http://frontmatter.allenpress.com.   

This article is closely based, with permission from the 

publisher, on another article by Amy Brand entitled 

“CrossRef: from cross-publisher reference linking to 

cross-publishing plagiarism screening in eight short 

years,” to appear in The European Medical Writers 

Association Journal: The Write Stuff, volume 17, 2008. 

“CrossCheck is not 

just a plagiarism 

detection tool or a 

database, but rather 

a multipronged 

initiative to make 

plagiarism checking 

feasible for the 

academic publishing 

community.”

Amy Brand, PhD, Director of Business & Product Development, CrossRef
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Direct Mail Alternatives

on your market Brent Sander, Marketing

Do you open your junk mail? Do you even 
look at it?

By “junk mail” I mean any mail piece 
that shows up in your mailbox entirely 
unsolicited. Keep in mind that some 
junk mail is actually quite good. A few 
months ago I received a piece on my 
birthday containing a “Happy Birthday” 
discounted meal certificate from my 
favorite restaurant. Many people are 
so completely jaded toward junk mail, 
however, that they forget there are some 
truly beneficial things that can come of it. 

Marketers face that problem today. 
Many people ignore direct mail 
campaigns, and it’s increasingly 
difficult to find alternatives to this 
dependable marketing method. In the 
past it was easy to design a piece, buy 
a list, and then wait for the results. 
However, these days the responses 
are decreasing with each piece. This is 
not only a US trend; it’s worldwide. So 
what can you do if the tried and true 
methods are failing you? Here are a few 
ideas to whet your appetite.

E-mail
E-mail is the most obvious and common 
alternative. Essentially, you are able to 
deliver the exact same message that you 
would in a direct mail piece, but you’re 
using a newer medium. Many people 
polled say they much prefer to receive an 
e-mail as opposed to a hard-copy mail 
piece. Also, e-mail is much cheaper to 
create and distribute than direct mail.

One of the major advantages to e-mail is 
the ability to track where your message 

is delivered and what happens to it after 
it has been received. Depending on the 
service you are using to send marketing 
e-mails, you could follow your message 
from delivery until the recipient either 
responds to or deletes your e-mail. This 
allows you to see clearly whether your 
message is hitting the mark. In many ways 
e-mail has become the new direct mail. 
People fi nd it easier to look at e-mail and 
keep it or delete it; gone are the days of 
opening a piece and then either throwing 
it away, shredding it, recycling it, or 
keeping and fi ling it.

Advertising
Another option is to explore additional 
advertising possibilities. This might 
involve a stand-alone ad in another 
publication or co-op advertising, in which 
you and another publication exchange 
ad space. Either way, in all likelihood your 
message will be well received and just as 
targeted as direct mail. Not only will you 
be able to advertise in the publication, but 
you’ll also have an opportunity to develop 
a relationship with another organization.

Networking
Networking is an excellent chance to 
grow your membership and subscriptions. 
Networking relationships frequently 
open doors to other types of marketing. 
I have worked with organizations that 
exchanged membership databases 
so they could market to other 
organizations’ members as well. 
Additionally, we have seen organizations 
host joint annual conferences together. 
This allows your organization to be in 
front of not only your members, but also 
another society’s members. Along with 

the chance to have personal interaction 
with this new audience at the meeting, 
you’ll be able to split costs with the 
other organization. This makes your 
event a little easier on the bottom line 
as it increases your networking.

A Marketing Toolbox
Though we have discussed some 
alternatives to direct mail, you shouldn’t 
get rid of it altogether. 
Direct mail still has its 
place in your marketing 
plans, but it should 
absolutely no 
longer be your sole 
marketing tool. There is 
an overwhelming 
need to find and 
use new ideas. I’ve 
given you a few 
ideas to consider 
as you update 
your organization’s 
marketing plan. Look 
into trying some new 
things and stepping 
out of the box a 
little. It is always a 
good idea to use 
tools you are already familiar with while 
taking a chance on some new ideas. How 
did your current marketing tools become 
such familiar methods? Somewhere 
along the line someone took a shot at 
doing something new and now it’s part 
of your toolbox, so to speak. Always be 
on the lookout for new ideas that can 
fit your plan and give them a shot. You 
never know when you will find or create 
the campaign idea that can change the 
face of your organization.  

|  |   [800] 627-0326    
|   http://edseminar.allenpress.com
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         technovations Cathy Norton, Deputy Director, Biodiversity Heritage Library

The Biodiversity Heritage Library (www.biodiversitylibrary.
org) is a consortium of museums, botanical gardens, and 
research center libraries whose goal is to scan and make 
freely available online the biodiversity literature of the world. 
Most of the record of biodiversity is held in these institutions, 
and it is diffi  cult for biodiversity researchers from all over the 
world to make trips to and spend the appropriate amount of 
time in these libraries to gather the necessary information. 
Much of this literature is rare and only available in these 
libraries; because systematic biology depends upon historic 
literature and its usefulness transcends modern time and 
copyright restrictions, these collections can be scanned and 
made available in the public domain. Along with its scientifi c 
value, this literature is also part of our cultural heritage. 
Unlike some disciplines such as particle physics, biodiversity 
research is highly distributed in local areas and published 
by small presses and societies. Yet this content is key to 
understanding our history and our future.

The BHL Libraries, American Museum of Natural History 
(New York, NY), The Field Museum (Chicago, IL), Harvard 
University Botany Libraries (Cambridge, MA), Harvard 
University, Ernst Mayr Library of the Museum of Comparative 
Zoology (Cambridge, MA), Marine Biological Laboratory/
Woods Hole Oceanographic Institution (Woods Hole, MA), 
Missouri Botanical Garden (St. Louis, MO), Natural History 
Museum (London, UK), The New York Botanical Garden (New 
York, NY), Royal Botanic Gardens, Kew (Richmond, UK), and 
the Smithsonian Institution Libraries (Washington, DC) have 
collections dating back to the 15th century, with over two 
million volumes. The Biodiversity Heritage Library Project is a 
multi-institutional project because no single natural history 
museum or botanical garden library holds the complete 

corpus of legacy literature, even within 
the individual sub-

domains of 

taxonomy. However, taken together, the proposed 
consortium of collections represents a uniquely 
comprehensive assemblage of literature. 

The BHL also welcomes partners who have biodiversity 
literature that they are willing to have scanned and made 
openly accessible. Working with the Internet Archive (www.
Archive.org) as our partner in mass scanning and long-term 
digital content management, we have already reached the 
fi ve million–page mark. There are scanning stations (Scribes) 
at most of the BHL’s sites, with some regional sites handling 
more than 20 library collections.

With permission from the publishers of over 40 journals and 
series, the BHL has scanned not only the legacy literature but 
also many recent journal editions of biodiversity literature 
and has made this literature available. Publishers and 
editors of biodiversity journals are invited to contact the 
BHL’s Executive Director, Tom Garnett (garnettt@si.edu), for 
more information on this matter. BHL can either scan the 
material from print or ingest it from already-digitized fi les. 
Arrangements can also be made for publishers who may wish 
to have electronic fi les scanned and processed with Optical 
Character Recognition software and then returned to them in 
an appropriate fi le format.

With this corpus of content already ingested into the 
Biodiversity Heritage Library Project, we have immediately 
provided content for multiple bioinformatics initiatives and 
research like the Encyclopedia of Life. Libraries and other 
informaticians who can now repurpose and data-mine this 
information will fi nd this resource invaluable. For the fi rst time 
in history, the core of our natural history museum libraries and 
botanical garden library collections is available to a truly global 
audience. Web-based access to these collections provides a 
substantial benefi t to all researchers, including those living and 
working in the developing world. Please join us in our eff ort 

to repatriate much of the literature that is about developing 
countries and areas in the United States and Europe 

that do not have access to this information. 

The Biodiversity Heritage Library Project: A Consortium of Collections
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Signifi cant changes to IRS Form 990 
provide new risks and opportunities for 
non-profi t organizations. How will these 
changes aff ect you? What do you need 
to do to prepare? Is your organization 
positioned to minimize the risks and 
poised to capitalize on the opportunities?

The IRS requires most tax-exempt 
organizations (as defi ned under IRS Code 
Section 501c) to fi le an annual tax return. 
This informational return is fi led on IRS 
Form 990. The IRS recently overhauled 
the form. For non-profi t organizations, 
understanding the new requirements, 
their implications, and how they will 
change the way you conduct business 
is critical to your tax-exempt status and 
support going forward.

Beginning with returns submitted in 
2009, the reporting requirements of 
the new Form 990 will be much more 
comprehensive than the old form.

As noted on the IRS website, prior to 
this change Form 990 had not been 

signifi cantly modifi ed since 1979. Because 
of changes in the law and the increasing 
size, diversity, and complexity of tax-
exempt organizations, the current form 
does not meet IRS tax-compliance needs 
or the transparency and accountability 
needs of the states.

The impact of 
these changes on 
your organization 
could be 
signifi cant and 
far reaching. The 
new requirements 
aren’t changes 
that will merely 
require more of 
your accounting 
department’s time to 
complete the form each year. 
Determining how to respond to 
the 990 questions now is crucial 
if societies and other non-profi t 
associations are to steer clear 
of public controversy and negative 
publicity.

Allen Press has served the needs of 
non-profi t organizations for more than 
50 years. We are committed to your 
success. For answers to many questions 
regarding Form 990, Allen Press customers 
can access the free white paper Big 990

 Changes Require Advanced 
Preparation for Non-Profi ts at

http://www.allenpress.
com/static/White_Paper_

New_990_Form.pdf. 

Big 990 Changes Require Advanced Preparation by Non-Profi ts

society membership Mike Peine, Marketing 

              seeing green  

“Growing up in Oregon amid some of the most beautiful 
scenery in the world, we always seem to have at least a 
‘concern’ for preserving the environment.  Even though 
Oregonians are known for this around the country and in the 
world, I was often finding myself upset that this ‘concern’ really 
only amounted to recycling cans and bottles.  Furthermore, 
I was working in one of the most wasteful industries around: 
trade show booth design.  Sure the companies that I worked 
for made moderate efforts to re-use materials, but at the end 
of the day we ended up using a lot of un-green materials, and 
haphazardly throwing it in trash bins.”

—John-Paull Davidson, Creative Director, boothster.com 

It was this angst that led John-Paull Davidson to start 
Boothster.com. Portland is a great city in which to run an 
eco-friendly business because it off ers great recycling 
resources, especially for what Boothster.com is doing 
with their EcoLoco and Sustain-A-Booth product lines. In 

Portland, Boothster.com can recycle wood, plastic, paper 
products, and even paint, and they deal directly with 
recycling centers in the Portland area.

Boothster.com has a Landfill Assessment Protocol, 
which basically means they choose materials that are 
recyclable, biodegradable, or re-usable.  In this way they 
avoid excessive contribution to landfills. Though they 
can’t control what their clients do with the products they 
sell, they request that the clients recycle or re-use the 
materials.  If clients don’t have the appropriate resources, 
Boothster.com offers to take the materials back and 
recycle them for the client.

It has and continues to take a lot of research and 
development time to find materials that are recyclable, 
biodegradable, or re-usable but also cost-effective for the 
creation of trade show booths.  They find the work is paying 
off, not only for the planet, but for their bottom line. 

Boothster.com
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Acronyms are commonly used in the printing and publishing industry. The National Information Standards Organization 
(NISO), in partnership with the Association of Learned and Professional Society Publishers (ALPSP), has published the 
Recommended Practice Journal Article Versions (JAV): Recommendations of the NISO/ALPSP JAV Technical Working 
Group (NISO-RP-8-2008). Download a copy at http://www.niso.org/publications/rp/.

The recommendations provide a standard nomenclature for articles as they go through various stages of the review 
and publication processes. A lack of clarity regarding how to universally refer to articles in these stages has led to 
confusion, but the recommendations are certainly a step in a defi ned direction.  

AM = Accepted Manuscript

AO = Author’s Original

CVoR = Corrected Version of Record

EVoR = Enhanced Version of Record  

P = Proof

SMUR = Submitted Manuscript Under Review

VoR = Version of Record

Acronym Soup
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